TEN YEARS GIGA
The Giga-group, Global Imaging and Graphic Association, celebrates this year their 10 year anniversary. Nearly all members visited the place where it all started, Studio America in Leiden. Founder and president of the GIGA Group, Andre America combined the jubilee with visiting the FESPA Digital at Amsterdam. 
Global Imaging and Graphics Association, GIGA is an association of entrepreneurial companies with a common interest in the technology and in the use of large format digital imaging technology. Within this group members share their research results, so they can keep on introducing new and innovative products on the market. This international business group meets twice a year, combining their meeting with an expo or company visit. Andre and Anita America, owners of Studio America in Leiden, set up a five-day program to celebrate Andre’s idea to establish an association ten years ago and invited all GIGA-members to the Netherlands. The jubilee was celebrated with, amongst other things, a boat tour, a museum visit, a trip to a cheese farm and, of course, a joint tour at FESPA Digital in Amsterdam.
Negotiation position
“Twenty pair of eyes sees more than one pair and the focus from your own point of view is often different than those of the others. That’s why it is good to visit Fespa Digital with other GIGA members” says Richard Thompson from AdGraphics Inc., established in the USA. His sign company started 20 years ago to print digital, in particular to make prints for vehicles. Thompson is GIGA member from the very beginning. “Worldwide we get a lot of respect for our association. It makes it easier to negotiate prices for materials, ink and machinery”.
Simon Pless from Erler+Pless is a GIGA member since a few years. Originally a traditional photo laboratory, the German company took up digital printing a few decennia back. With 30 employees Erler+Pless focuses on the textile and Pos market. The big advantage of his GIGA membership is for Pless the exchange of information. “We tell each other everything about the ins and outs of our companies, which investments we have planned, and our view on the present and the future situation”. Thompson ads: “If someone has bought new machinery we can ask him for his experiences and you will get ‘the real story’ instead of the sales pitch. Because our markets are situated in different economical regions we are not competitors and we can share our business secrets”.
International campaigns

And this is exactly the purpose for the foundation of GIGA according to Chairman André America. “’Sharing know-how with colleagues about purchases, sales and management. We mail each other with questions regarding materials and applications. We train each others employees’ in-company. This results in a fast take-off when introducing new techniques in your own company. Our mission is to have one GIGA-member in every economical region of the world. This will offer a unique opportunity for our multinational clients: Print local, campaign worldwide”. Examples of the success of this strategy are present. “A few months ago a new model car was introduced. GIGA members produced the displays, each in their own country. And at this moment we are working on a campaign for an international well known watch brand on four different continents”.

Twentieth member
Recently Giga welcomed his twentieth member: Sign Portugal. President Jorge Nogueira tells us that he came in touch with GIGA as a dealer for Matrix Frame. 
‘Sign Portugal tries to make a difference and we are constantly searching for new products and new markets. We started in 1979 with airbrush techniques and we grew into a major player in the large format market. Textile is our core business. We started a brand in sublimation print: ‘Sublime’. Textile is a growing market. For the professional end-user, like a hotel-chain, we created Tens’it. At www.tenseit.com one can order art in canvas for walls and ceilings. We are looking for niche markets to create new business” according to Nogueira.
To join the association the recommendation of an existing GIGA member is needed. And the request to become a GIGA member must be complied unanimously. André America: “Besides some knowledge of the English language the potential member has to be a large shareholder or the owner of the company. And of course membership should give supplement to the big picture” In the last ten years a few companies have left the group for different reasons. Current countries of GIGA members are: Sweden, United Kingdom, Ireland, Austria, Switzerland, Italy, Portugal, Greece, South Africa, Louisiana (USA), Canada, Hong Kong, Virginia (USA), Germany, Spain, Brazil and Puerto Rico. 

